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2018 BUSINESS LEADERS LUNCHEON



MITCHELL 
GOLD

C O - F O U N D E R  A N D  C H A I R - M A N  O F

M I T C H E L L  G O L D  +  B O B  W I L L I A M S  

keynote speaker

Mitchel l  Gold ,  co - founder  and  Chair -man  of  Mitchel l  Gold  +  
Bob  Wil l iams ,  i s  a  dif ferent  kind  of  man  running  a  very  
dif ferent  kind  of  business .  In  every  aspect  of  his  personal  and  
business  l i fe ,  he  str ives  to  make  a  dif ference .     
 Founded  in  1989 ,  Mitchel l  Gold  +  Bob  Wil l iams  based  i ts  
manufactur ing  in  Taylorsv i l le ,  NC ,  and  remains  there  today ,  
with  a  modern  factory ,  warehouse ,  and  distr ibut ion  center  
spanning  close  to  one  mil l ion  square  feet  of  space  to  support  
the  brand ’s  growing  retai l ,  wholesale  and  
contract /hospital i ty  sectors .  
At  the  company  headquarters ,  Mitchel l  and  Bob  establ ished  a  
not - for -prof i t ,  educat ion -based  daycare  center  ( f i rst  in  the  
res identia l  furniture  industry )  and  a  health -conscious  
gourmet  café  run  by  the  company ’s  corporate  chef .  The  
company  also  provides  health  fa i rs ,  an  on -s i te  nurse ,  and  
col lege  scholarships  for  chi ldren  of  employees .     
  In  addit ion  to  running  a  mult i -mil l ion -dol lar  company ,  
Mitchel l  serves  on  the  Board  of  Directors  for  The  Tyler  
Clementi  Foundation ,  a  nonprof i t  dedicated  to  ending  onl ine  
and  off l ine  bul ly ing  in  schools ,  workplaces ,  and  fa i th  
communit ies .  He  also  served  on  the  Board  of  the  Human  
Rights  Campaign  (HRC )  for  seven  years .  
Everyone  who  knows  Mitchel l ,  a  longt ime  advocate  for  LGBTQ  
equal i ty ,  knows  he  wears  his  personal  bel iefs  for  al l  to  see .  
Recently ,  he  gave  a  powerful  TEDx  Talk  encouraging  others  to  
take  a  stand  against  bul ly ing .  Watch  Mitchel l ’s  Talk  “What ’s  
Next?  NO  Bul ly ing  f rom  Anyone ”  at  
https : / /www .mgbwhome .com /video -hub .html .  
Mitchel l  i s  also  a  publ ished  author .  His  f i rst  book ,  co -  
authored  with  Bob  Wil l iams ,  “Let ’s  Get  Comfortable :  How  to  
Furnish  and  Decorate  a  Welcoming  Home , ”  was  publ ished  in  
March  2007 .  In  honor  of  the  companies  20th  anniversary  
Mitchel l  and  Bob  publ ished  a  second  decorat ing  book  in  
2009 ,  “The  Comfortable  Home . ”  In  2014 ,  “Who  We  Are ”  was  
re leased  as  a  25th  anniversary  coffee  table  book .  Mitchel l  i s  
also  the  editor  of  “Youth  in  Cris is :  What  Everyone  Should  
Know  about  Growing  Up  Gay , ”  publ ished  in  2011 .  
Mitchel l ,  along  with  Bob ,  also  introduced  a  home  furnishings  
col lect ion  inspired  by  CBS ’s  Emmy -winning  legal  drama  The  
Good  Wife .  The  f i rst  l icense  for  a  televis ion  ser ies ,  i t  was  
developed  in  col laborat ion  with  set  decorator  Beth  Kushnick ,  
and  was  expanded  through  the  seventh  and  f inal  season  in  
2016 .  A  second  col laborat ion  with  Kushnick  –  The  Good  Fight  
Col lect ion  –  debuts  in  Spring ,  2018  with  designs  that  ref lect  
the  sophist icated  aesthet ic  and  warm  sty l ing  created  for  the  
sets  of  The  Good  Fight ,  shown  exclus ively  on  CBS  All  Access .  
Mitchel l  has  been  widely  featured  in  the  media ,  f rom  CBS  
This  Morning  and  CBS  Sunday  Morning  to  the  New  York  
Times ,  Time ,  Wall  Street  Journal ,  Library  of  Congress  and  
Architectural  Digest .     
 Mitchel l  res ides  in  North  Carol ina  with  his  husband ,  Tim  
Gold ,  and  their  incredibly  sweet  Doberman ,  Zola .  (Fol low  Zola  
on  Instagram  at  @AmazingZola . )    
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G E T  I N V O L V E D

THE  I BA ’ S  BUS INESS  L EADERS  LUNCHEON  

CE LEBRATES  THE  ACH I EVEMENTS  OF  THE  LGBT  

BUS INESS  COMMUN I T Y ,  I N C LUD ING  THE  AWARD ING  

OF  THE  PNC  BANK  LGBT  BUS INESS  AWARD .     

 

A  NUMBER  OF  SPONSORSH I P S  ARE  AVA I LAB LE  FOR  

THE  EVENT ,  WH ICH  WI L L  ATTRACT  OVER  200  

BUS INESS  OWNERS  AND  PROFESS IONALS ,  LGBT  AND  

BUS INESS  L EADERS ,  CORPORATE  AND  COMMUN I T Y  

PARTNERS ,  AND  GOVERNMENT  OFF I C I A L S .     

 

THE  EVENT  PROV IDES  AN  OUTSTAND ING  

OPPORTUN I T Y  TO  P LACE  YOUR  BUS INESS  I N  FRONT  

OF  DEC I S I ON  MAKERS  AND  SUPPORT  THE  WORK  OF  

PH I LADE LPH IA ’ S  LGBT  CHAMBER  OF  COMMERCE .

2018 BUSINESS LEADERS LUNCHEON2018 BUSINESS LEADERS LUNCHEON2018 BUSINESS LEADERS LUNCHEON



S P O N S O R S H I P   L E V E L S  +  B E N E F I T S

Recognition as Business

Leaders Luncheon Presenting

Sponsor  

Opportunity to welcome

attendees as part of the

event program  

Opportunity to provide

information or giveaway to

attendees (distributed at

each seat)  

Display table at pre-

luncheon Networking

Reception 

Logo in promotion and

digital invitation with a link

to your company’s website  

Logo on event program,

signage and presentation

screens  

Table of 10 at the Luncheon 

Inclusion in social media

outreach, press release and

e-communications 

*SOLD*

$ 7 , 5 0 0P R E S E N T I N G  S P O N S O R
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S P O N S O R S H I P   L E V E L S  +  B E N E F I T S

Opportunity to provide

information or giveaway to

attendees (distributed at

each seat) 

Display table at pre-

luncheon Networking

Reception 

Logo in promotion and

digital invitation with a link

to your company’s website  

Logo on event program,

signage and presentation

screens 

8  tickets to the Luncheon 

Inclusion in social media

outreach, press release and

e-communications  

$ 5 , 0 0 0P R E S I D E N T  S P O N S O R
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S P O N S O R S H I P   L E V E L S  +  B E N E F I T S

Logo in promotion and

digital invitation with a link

to your company’s website

Logo on event signage and

presentation screens

Logo in event program 

Marketing and promotional

opportunities at the

luncheon 

Inclusion in social media

outreach and e-

communications 

6 tickets to the Luncheon   

$ 2 , 5 0 0L E A D E R S H I P  S P O N S O R
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S P O N S O R S H I P   L E V E L S  +  B E N E F I T S

Logo in promotion and

digital invitation with a link

to your company’s website 

Logo on event signage and

presentation screens 

Logo on program 

Inclusion in social media

outreach and e-

communications 

4 tickets to the Luncheon  

$ 1 , 0 0 0E X E C U T I V E  S P O N S O R
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Logo in promotion and

digital invitation with a link

to your company’s website

Logo on event signage and

presentation screens 

Logo on program 

2 tickets to the Luncheon  

$ 5 0 0B U S I N E S S  S P O N S O R



S P O N S O R S H I P  

O P P O R T U N I T I E S

CONTACT  ZACH  WI LCHA  AT  ZACH @ TH INK I BA . COM  TO  

SECURE  YOUR  LUNCHEON  SPONSORSH I P .  

 

SPONSORSH I P S   MUST  BE  RECE I VED  BY   MAY   1 ,  20 1 8  

TO   APPEAR  I N  OUR  E LECTRON I C  I NV I TAT ION  

REM INDERS ,  ON  THE  LUNCHEON  PROGRAM  AND  I N  

AUD IO  V I SUAL  PRESENTAT IONS  AT  THE  LUNCHEON .  

B U S I N E S S  

L E A D E R S  

L U N C H E O N
A SEAT AT THE TABLE



f o r  s u p p o r t i n g  t h e  I B A

T H A N K  Y O U

thinkiba .com  

iba@thinkiba .com

OFFICE

230  s .  broad  st .  f l .  17  

philadelphia ,  pa  19102

ONLINE


